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Social class // Social networking
As Social Networking Sites like Facebook become increasingly embedded into individuals'

lives, opportunities for communicating with and observing others, and representing the self 
present new possibilities for constructing, representing and understanding class become available.

This PhD research aims to build new understandings of the ways social class is understood and
enacted within the particular environment of Facebook, and the broader effects this may have

in terms of public discourse and, ultimately, policy. 

Understanding class Theorising Facebook Digital methodolodies

Much existing work around social class 
and Social Networking Sites measures 
and categorises users through
quantitative user data analysis. 

This research instead seeks to:
    - Discover how Facebook facilitates
      personal understandings of class for
      users.
    - Understand how Facebook may 
      contribute to changes in 
      contemporary public discourses of 
      class.
    - Problematise and evaluate the 
      contemporary suitability of existing 
      understandings of class. 
    - Identify contemporary indicators of 
      class.
    - Develop understandings of how 
      people use Facebook to represent 
      their class identities.
    - Discover the ways in which Facebook 
      might be used as a tool for resisting
      and recoding discourses of class. 

Facebook has usefully been theorised as 
a 'performance' space, using Goffman's
work on presentation of self. Here,
though, Facebook is conceptualised as a 
media form, with similar features and
effects as more traditional media forms
such as television.  

This has several implications for the 
aims and logistics of the research:
    - Individuals' behaviour on Facebook 
      is to be understood as enacting 
      'strategies of representation', 
      similar to approaches taken in 
      traditional media forms.
    - The 'many-to-many' form of social
      networking sites represents a 
      potential transfer of power over the 
      media to its consumers. 
    - Judgements of class behaviour are 
      in the context of wider media and
      public discourses of class.
    - Facebook has the potential to affect
      public discourse and, ultimately, 
      policy in the same way as other 
      media forms. 

The methodological approach needs to
take account of the embedded character 
of class in the public imagination, the 
'anchored' nature of  Facebook 
relationships and their effect on the 
online/offline dichotomy,  the
comparative success of individuals'
strategies of representation, and the 
ways taste, judgement and class
assignation are enacted on Facebook.

Online content, collected from 
participants' own Facebook pages will be
used to form the bases of interviews
and focus group sessions to explore 
participants' experiences and attitudes
around how class might be understood
in the environment of Facebook. 

The combination of online and offline 
methods, and the engagement of 
participants with digital content as a 
means through which to approach the 
research topics represent an approach to
research that takes proper account of 
and explores contemporary digital life.  

Sample:
Leeds-based

Facebook users
aged 25-35

Snowball sampling
strategy

Data Generation process

Recruitment:
Snowball

recruitment
through 'online
recruiters' from

selected Facebook
Groups

Online Content
Collection:

Selected content
collected from
participants'

Facebook activity

Interviews:
15 one-to-one

interview sessions
to explore self-

representation and
understandings of 

class
Online content used 

Focus Groups:
4-6 focus groups
to explore self-

representation and
relational class
understandings.

Online content used


